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SAYIDATY DIGITAL GROUP

Who are we ?

Founded

in 1982 in London
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Saudi Research and Publishing Co.

1 weekly magazine,2 monthly
3 quarterly magazines

Websites

e 3 Female websites

e 2 Male Websites

e 1 E-commerce

e 1 Cooking and Food website
e 1 Awards website

e 1 TV production

Mobile applications
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Sayidaty Digital Group

have the largest reach of Men and Women from the GCC countries.

Access to 42,433,139 users

around the web
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How
we started ¢

Providing content about shopping
as Directory

Shops Pr0duct.§ 4



The first Fashion, Beauty and Home e-commerce launched by a I I IQ/E
Publishing House Sayidaty

]-#1 Market Place

for fashion and beauty in
the GCC

Facek
1.5M registered
female users among —
== GCC with 2.5M visits m =
monthly
Insta
1.7 Million Fans on
Facebook
100K Fans on
Instagram
Twitte

including print, web, app
and offline.

1360°Marketing

= Full ecommerce
solution for Retailers
) and Sellers




SAYIDATY MALL - Sell with us




SAYIDATY MALL BUSINESS

Vo &E lh.e most challenging and (long term) profitable business model.:

100% virtual Marketplace

No stock W R
No Warehouse evenue
‘\ investment r - generation: sales
commission
Open to Outsourced
) ¢ Retailers and :- Logistics
Distributors

Leveraging Content & Reach




-ACTS & FORECASTS E-COMMERCE SAUDI ARA

SAUDI MARKET TO DOUBLE BY 2020 : 11 RETAIL > E-COMMERCE
BILLION

@ Fashion Ecommerce @ Retail

PROJECTED ECOMMERCE REVENUE PER YEAR
BY MARKET SEGMENT

e 2017
10000 3% Shop Online
i I I I
2014 2015 2016 2017 2018 2019 2020
ﬁ <& fashion furniture & appliances
@ Fashion Ecommerce @ Retail
g Q electronics & media toys, hobby & DIY
o 2% food & personal care
2025

50% Shop Online
Fashion online : 2 Billion Market to double within 3 years

Source Eshopworld Source Google




'HE MARKET

Al Abbar Group

Amazon Group

Chinese Groups

Outsiders

Noon.com
S1 Billion funds
Founded in 2017
Marketplace model Hybrid
1000 orders/ day Nov 2017 (all
categories)
Launched in KSA in December 2017
Growth Expected to 25000 orders/day by
2020

Namshi.com
33 Million $ Funds
Founded in 2017
No1l Fashion Ecommerce GCC
8000 orders/ day

Sivvi.com
300 orders/ day
Founded in 2014

Net-a-porter.com Mr-Porter
Number 1 Fashion E-commerce
Worldwide

Soug.com
575 Million $ Funds
Founded in 2005

Number 1 Ecommerce in the Middle East

Marketplace model Hybrid

35000 orders/ day (all categories)
Still growing due to Amazon added in Dec.

2017 (+1.000.000 SKUs)

Own their own shipping company Wing
Own their own payment gateway Payfort

Amazon.com
101 Million $ Funds
Founded in 1994
Number 1 Ecommerce Worldwide

Introduction to GCC through Soug.com

JollyChic.com
Founded in 2012
Warehouses in UAE and KSA and
Worldwide
Chinese products
Fake and cheap
Low quality

Markavip.com
15 Million $ Funds
Founded in 2010
Owned by Jolly Chic (2017 after
bankrupt)
Chinese products + International
Brands

Shein.com
Chinese products
Low quality

Zaful.com
New in the Market
Low quality Chinese products

Ounass.com
S50 Million investment
Founded in 2017
Owned by Al Tayer Group
Premium brands
New competitor
Nass.com for older collections

Elabelz.com
Fashion Hybrid Marketplace
500 orders / Day

Asos.com
20 Million S Funds
Founded in 2000
Fashion Marketplace for
Designers



JNLINE ASSETS

No1 INFLUENCER IN KSA

SRPC is the number 1 _ With over 12.7 m unique
., publishing Company in Saudi visitors GCC

e, Arabia with 13 Magazines and
Newspapers

Female lifestyle websites.

Lo " Aljamila.com Of which 5.2 m unique
: - visitors monthly for females
S Sayidaty.net lifestyle websites

Men lifestyle websites.

;1 AlMoallim Company

IPQ‘EI Arrajol .com & 1.5 m unique visitors
monthly

@m Sayidy.net

ADVERTISER >
SUPPLIERS

SRPC advertisers potential sellers
in Sayidaty Mall

sl 2 Zbaiya
al tayer

J1==>All jlg4
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'ROBLEMS WITH E-
,OMMERCE

» Costly to create an E-commerce :

SME . CAAAL « CMS development,
> rla « Payment gateways
* logistic

* shipping problems,
* Resources

» Huge investment in marketing required
» Lack of interest for customers to visit an E-commerce with 1 single brand

> Low Return On Investment

Retail
Groups:

» Credit card payments are still in low rates

» Itis hard to gain customers trust for new businesses

> Lack of content generation experience



o SELLERS BENEFITS

Easy and free registration Local support

Support Team is based in UAE &
KSA.

We will assist you reach an online
success by providing Support and
Marketing services.

Registration : Free
Unlimited Products : Free

Payment & Shipping handled . QO 360 Marketing & visibility
e

“® Digital Marketing (Social Media,

— @ ads, emails, SMS, Notifications);
‘o .. _my Print (Magazines and newspapers
(@) .@ ¢ from SRPC); Outdoor campaigns;
° e Events

We pick up your items,
We deliver them to our customers
We send the money to sellers

O Content Creation to top most selling

Articles, videos , photos of products reviews and how to use.
Integration and mapping products categories with lifestyle websites

Print coverage of the upmost selling products in beauty and fashion




'CUSTOMERS BENEFITS

. One place to shop:
lo need to go anywhere products are sold here!

. Credible/Relative Content :
rab fashion and beauty, culturally sensitive

. Exclusive and Unique products:
Inique products, Arab fashion designers, exclusive

. One order , different products:
;ustomer receives one order from different sellers in
ifferent countries.

. Full Ecommerce experience :
Cash on Delivery/
Customer service .
Return/exchange features




EFFEICENTLY CONNECT
CONTENT AND COMMERCE




SELLING CONTENT
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LLING CONTENT
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v'Products Reviews

v' Fashion Beauty tips & advice

v Celebrity looks

v" How to Step by step products usag @



LLING CONTENT
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LLING CONTENT

WEB

v" Products Reviews

v" Fashion Beauty tips & advice

v Celebrity looks

v How to Step by step products usage
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LLING CONTENT

WEB

v Products Reviews
v" Fashion tips & advice

v' Celebrity looks

UVl Ll

8004330033 &

# Professional C

v Step by step how to use




NAPCHAT DISCOVER PREMIUM
ONTENT

000,000
sitors monthly
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BODY CARE

VITA-RICH
NOURISHING
BODY LOTION

) ool

ith cocoa butter
]

The Johnson's
EXxperience




bout the
ampaign:
idaty.net and Johnson's collaborated to create a fully integrated marketing campaign to promote

latest body lotion, “Vita Rich Cocoa Butter.

nson's had an objective to promote a daily care product by conceptualizing a personalized 360 %
keting experience, and to provide Sayidaty’'s audience with added value content through

moting the emotions of the body lotion’s experience and concept, rather than its functionality.




BODY CARE
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Sayidaty

Marketing Campaign
“Vita Rich Cocoa Butter”

A consumer insight of Johnson's marketin
initiative to elevate luxury and innovation i
collaboration with Sayidaty.net for the launch c
“Vita Rich Cocoa Butter” body lotion.






